
2019 Match Summary 
 

 
Name of Match:     Population Mental Health Promotion: Building Capacity for Mental Health Promotion 

Across Sectors 

 
Location of Match: Toronto, Canada, Sept. 9-10, 2019 

 

 
1. Describe the purpose of the match:     

 
The purpose of the match was to bring together mental health promotion (MHP) leaders from across IIMHL 
countries to exchange knowledge and collaborate in areas of mutual interest. 
 
The match focused on integrating MHP into the mental health agenda, as well as into the broader public health 
agenda. In addition, the match included a discussion on building capacity for MHP experts to deliver in 
communities and the importance of an effective narrative for mental health promotion and mental illness 
prevention, supported by compelling evidence and data.  
 
Additionally, the match provided participants with the opportunity to learn more about bringing public health and 
mental health together to leverage impact across multiple sectors (such as early child care and community 
outreach) and included site visits to community-based mental health promotion programs. 
 

 
2. Describe the leaders who participated in the match (for example, were some of them peers, youth, 

family/caregivers, practitioners, policy makers, clinicians?  Were they from community settings, government, 
NGOs, clinical settings?):     
 
The majority of match participants were MHP leaders working on the field of mental health or public health.  
Approximately half of the match participants worked in various levels of government, and half in non-
governmental organizations.   

 

 
3. What do you see as the game changer for this match topic?  (Game changer is defined as: a newly 

introduced element or factor that changes an existing situation or activity in a significant way.)  
 

While there was no one single ‘game changer’ for the match; discussions led to an understanding among 
participants that they faced shared challenges and opportunities in their respective countries/organisations.  
Common themes that emerged included: 
 

 The importance of integrating mental health promotion/mental illness prevention alongside treatment 
o MHP should be seen as more than just a nice to have.  It is a critical part of a the continuum of 

actions to improve population mental health 

 The need to include return on investment/cost-effectiveness data and findings from implementation 
science, supplemented by qualitative research/analysis, to make the case for investment in this area 

 The importance of working across sectors in order to effectively act on the determinants of mental 
health,  

o This included the recognition that champions in other sectors are needed to advance the 
agenda 

o Links between physical and mental wellbeing were also discussed 

 The importance of engaging persons with lived experience in developing initiatives/approaches 

 The importance of capacity building and knowledge sharing among the population mental health 
workforce 

 The opportunity presented by social marketing/digital approaches to MHP, particularly in reaching 
younger generations and increasing awareness 

 

 
4. How will the match support and enhance change for this match topic and for the leaders who attended:      

 
Match participants expressed interest in continuing to hold population mental health promotion matches at 
future IIMHL Leadership Exchanges. 
 



 
In addition, participants expressed interest in continuing to collaborate in areas of mutual interest on an 
ongoing basis.  Potential areas included: 
 

 Working together on the development of a narrative to make the case for mental health promotion: 
o Sharing relevant data, evidence, and key messages 
o Demonstrating return on investment/cost-effectiveness of population MHP 

 Leveraging the IIMHL Council of Public Health Leaders (CPHL) committee to further MHP 
collaboration: 

o Use webinars, other means of communication for information sharing/presentations on 
mental health promotion 

 
 

          

 


